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Client

The WB TV Network
Affiliate Websites

Awards
Fromax Gold (Top)
Promax Silver (Bottom)

Challenge

As the creative force and codeveloper of
this web slte for the affillates of the WB
Network, just getting this project off the
ground was a real challenge. In addition,
we created a site exclusively for the press
called TheWBpress.com. We updated and
maintalned TheWBpass.com for 5 years,
The WB TV Network wanted their affili
ate wehsites to reflect the on-air look. The
look changed almost every year so we were
able to redesign and rethink the structure

Solution

Keeping 1t clean and based on a workable
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i each netwaork change. We focused on what
shows the network wanted to promaote
along with monthly contests,

CEETELL &6
wh primi]iaa

We often didn't have pictures representing
certain eplsodes,; but thanks to Photoshop
e we were able to create them,
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Clienl
Internexxt - Sebastian Hair Products

Challenge

To work with the existing branded look and
come up with an equally edgy hip site.

Solution

Using the exIsting assets, we were able to
push the envelope even further by accentu
rating the party goers and the grunge. The
assets were great and the photography flaw
less.
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Client
Dee Saar - Professional Organizer

Challenge:

We were asked to create a slte that would

not only showecase her sense of style, but also
be artistic. Most important was to use the
green color, as this represented our clients
sensibllity visually and environmental
consclousness.

Solution:

We used flash animation on the home page
to add visual interest. The plctures change
from black and white to color when you roll
over them. If you click you can learn more
about our clients philosophy on organization,



S TR T ey

Wik BiE W08 AT

¥ Povhy mThe F1 cmaer o
WL, e
iRy I

& Toipey u IFe ] i i
el

B TH0LOG0 A e
Bl o I S
A ] TR

BN ol Pl oy Sl
g 5

i e r
-’ra-‘ﬂ.uzi-'q*gi;gi%

L L L RWEYALY |

HERUILDING LIVES THROWGH STRENGTH TRATNING

SPECIAL NEEDS STRENGTH TRAINER
Tom Wisenbaker
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Client
Progressive Strength Eecovery

Challenge:

Qur task was to make a site that was pleas
Ing to the eye while keeplng in mind the
seripus nature of the business. This client
does ground breaking work with brain
injury

patients. We wanted to show the plctures
of the rehabilitatlon process along with

the strength frainer, Tom Wisenbaker, but
we didn t want to make visltors to the site
wade through massive amounts of plctures.

We like i keep type to a minimum,
however, we realized there had to be
enough information for those researching
trends In brain injury rehabllitation to
make an

Solution:

We decided to design each page with
plctures of different aspects of the therapy
so the pictures became part of the design.
There was a lot of text and we edited It
down as much as we could, We chose

to highllght certaln topics to draw in the
viewers attention, therefore making It
easier to plck and chose what to spend
time reading,

This site has further evolved with the use
of streaming video. We re going to edit
the copy down further now that we can
Impari the information via these new
videos.
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Maximizing our client's sales
while caving them time,
money and costly errors.

In *The Rl 2
Lianne La

Is Your Invention Right
for a Shapping Channal?
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Client

atar »elling Inc - Lianne La Eeine
Reps products for QVC and HSN

Challenge:

DurE pal here was to make a compelling site,
ing to potential Inventors and
e many of us out there with great ideas

we d like to see manufactured and sold.

Solution:

Communicating the excitement of selling
on TV along with the expertise of my client
that can help you navigate through the
good things and the pitfalls. The action we
want you fo take from this site is to call or
email Llanne,

After we launched the site we added the
flash movie to give it more pizzazz and next
we are going to add a blog and animate the
silhouette of the lady blowing the star dust.
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Clienlt

soCal Prop Shop
Web Design Comps

Challenge

We were asked to create a site that worked
wlith their logo while showcasing how the
tiny models looked like the real thing in
commercials and movies.

Solution

We used pictures of the models that gave
a frame of reference, like the car next to

the pencll in the bottom sample gives the
viewer an idea of the scale of the model.

We used the color palette avallable 1n the

logo to help create a comfortable and cohe
sive flow in the designs presented.
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Clienlt

TWProConsult - Cralg Bury
Web Design Comps

Challenge:

We had no pictures or content when we
started this design. We scoured old hles
and plctures along with the internet for
samples appropriate to this business. Our
client picked the top one with only minor
changes.

Solution:

We're encouraging him to

consider an animated schematic that when
yOu move your cursor over the picture it
moves in 3-D space and lights race around.
We are walting on the client for content.



LOTITPEN TS —

BIiD/AESUNE

WRITER PRODUCER MARKETING

CORTALT
iV emd tihal mave '11-”‘-.[.: cQ [+

SOMEWHERE.

[ONIpEnnas e

- e - - BIORESUNE
WRITER PRODUCER MARKETING et e

CRAPLES COWTALT
TV Proug

. _ e

LOTITPEINTINES TAwriEs

| WRITER PRODUCER MARKETING ARIERE SRR

VEdEd s nhEyaraw e pecpie
iy ol Nl g mn v ey
a1 % 337 A8 &
110 288 SO 4l e

100 Wi L Xiw, Mid Sk 40095 5306

CORTALCT

Client
Toni Petniunas - Writer

Challenge

In this site we wanted to be able to show-
case the multiple talents of our client along
with personalizing the site so It would
remain memorable, It really helped that
Toni Is a consummate horse woman as well
as an amazingly talented writer.

Solution

We decided to add pictures of her
thoroughbred to create a unigue visual
footprint. An added benefit was being able
to work with her talent as a copywriter
which made for a very creative exchange.
The colar and layout created an easy to use

L
E-eautiful picture that showcases her
many talents.
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Clienlt

sitemann, The Jackson Online
web Design Comps

Challenge

There were a number of things that were
challenging here. The developer who hired
us to design the user interface worked In
an older technology. Consequently It 1im
ited the way we could use the space.

Since this site was about an artist and his
art work, we wanted to make sure that the
design of the site was complementary and
not competitive with his work.

Solution

We went through a large book on this
artlst s work and scanned In varlous colors
and textures that we felt dominated his
sensibility. The end result was that the

site really gave the look and feel of this
artist s work.
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Challenge

We had here a situation where there is an

exlsting logo for 1 of the 2 business ven-

§ turest is client wanted to promote from
the same site, We will end up with 3 home

pages; the first directs you to one or the

other of the 2 businesses. They need to

be similar enough so you know you are on

ane site, but

different enough to showcase the 2 differ-

Solution

We decided to stay with the same font and
look of the original logo while creating a
new and distinctive color palette to facili-
tate the continulty of the Z different but
related business ventures. We also used

different imagery to represent the different

:-ll:::m I-lllilll'ii'l-l: :-.:l:mq o i business ventures.
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Client

The Model Shop

User Interface for a kiosk for .
Las Vegas Central Real Estate Ofhce.

Challenge:

This was a really interesting project.
Through this interface, participants can
turn lights on and off, control fog ma
chines, waterfalls and all kinds of fun
stuff that will appear on a screen In front
of them. Part of the task for this project
was to make 2 separate but similar Inter
faces, 1 for the public (below} and 1 for
the tech people. All elements had to be
coordinated with the Model Shop and with
the tech people who made the triggers ac
tually work. The functlon 1s similar to an
ATM machine.

Solution:

We decided to approach this initally as a
potentional web site. We knew that but
tons had to light up and go off just like
web buttons do and the red levers had to
slide up and down. We had to make sure
WE

communicated with both The Model Shop
and the tech people who were ultimately
responsible for putting all the elements
together and making it work. It was not
only a learning experience but something
['d love to do again.
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Client:

Inka Dinka Inc.

Challenge:

This site was a promotional tool to gen
erate funding for this musical. The

wrlter producer had very debnlite Ideas
on the look and feel of the home page.

Solution:

After finally getting a illustration that
worked we took our deslgn cues from
there and developed the rest of site. We
made sure to have all of the music and
the script downloadable.



